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Communion wafer is the sacramental bread used in the Eucharist to commemorate the death of Jesus Christ. In many Christian churches, it is a central act of worship. Bill Moyers refers to commercial as the communion of the wafer in the market place to show how the media influence people in their daily lives. Since medial involves the collection and release of information, it also helps in the advertisement, which plays a significant role in the mental distortion of people's perceptions of different issues affecting their lives. Christians who partake in the Holy Communion remind themselves of the sufferings of Jesus Christ and the amount of love He had for them (Phillips, 2017). To Christians, the wafer's communion is an essential act of worship, and every Christian must partake to remember the sufferings and the love Jesus had to us. The communion wafers also remind Christians that they have a reward of eternal life in Christ. 
[bookmark: _GoBack]Advertisement plays a crucial role in changing people’s perception of themselves ad specific issues. According to Minár (2016), one advertisement has the potential to reach millions of people in digital marketing. The companies do not need to install physical advertisements for digital advertisements is reaching millions of people in a few seconds. Digital advertisements have increased marketing information, knowledge, and awareness when new products reach the market. This further information alters the peoples’ opinion and their perception of reality (Minár, 2016). The way consumers perceive things is potentially influenced by content marketing. As long as the content is informative and meets the consumer’s needs, it will alter their perception of reality.
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